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The Columbus Arts Festival is  
produced by the Greater Columbus Arts 
Council which is a nonprofit, 501(c)(3) 
organization. 

No public funds are used to 
produce the Arts Festival.

FREE EVENT
NEARLY

500,000
ATTENDEES

Over 600

200+ Artists
60+ Local Artists
3 Stages
75+ Musicians,  
Dancers, Theater  
& Spoken Word  
Performers

(estimated)

Giving more than
10,000 hours

Volunteers

EVENT  
OVERVIEW

PLEASE NOTE: 
All numbers throughout  
are based on the 2023 
Columbus Arts Festival.
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DEMOGRAPHICS

White 76%

Black/ 11% 
African American

Asian American/ 5% 
Pacific Islander/ 
Asian

Hispanic/Latino 4%

Other 4%

ETHNICITY

INCOME67%
$60,000+

AGE 30%

38%

16%
16%

<34

35-44

45-55

55+

For complete demographics go to:  
columbusartsfestival.org/ 

support/become-a-sponsor

92%
Recommend 
to family & 

friends

61%
Own 

their own 
home
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Over 100 performances across 3 stages

FASHION 
AS ART

MOJOFLO

GHOST SHIRT

EVENT HIGHLIGHTS

DEHD
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2D mixed 
media

3D mixed 
media

Ceramics

Digital Art

Drawing

Emerging 
Festival 
Artist

Fiber

ARTISTS SELECTED ANONYMOUSLY 
BY A JURY PANEL OF EXPERIENCED 
ARTS INDUSTRY PROFESSIONALS

228
Exhibiting Artists

16MEDIA 
Categories

Glass

Jewelry

Leather

Metal  
(non-sculptural)

Painting

Photography

Printmaking

Sculpture

Wood

45 states
Over 850
Applicants representing

and 3 countries

THE 2020 
ARTISTS
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The Arts Festival  
contribution 

Nonprofit Arts  
IN COLUMBUS
generate $412M in economic activity annually

support nearly 15,000 jobs

generate $373M in household income

generate $47M in state and local tax revenue

result in more than 6M instances of attendance annually

over the course 
of the weekend

IN ART SALES
$1.4M
to this is approximately

ECONOMIC 
IMPACT
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30 million
total impressions

(paid and earned)

ColumbusArtsFestival

ColumbusArtsFestival.org

@ColumbusArtsFest

DIRECT PROMOTIONS

15,000
info cards distributed

20,000
pocket maps distributed

INFLUENCER CAMPAIGN

145,300
additional people reached on  

Cbus influencer social channels

9,700+
engagements

$111,300
estimated media value

PAID IMPRESSIONS

5.2 million
print 

8.6 million 
outdoor

8.2 million 
digital

WEBSITE

441,753
website page views

120,401
users

SOCIAL MEDIA FOLLOWERS

33,567
Facebook followers

487,652 total reach  
(from 1/1–6/20)

7,983
Instagram followers
47,163 total reach 

(from 1/1–6/20)

107,000+ 
views on Reels

MARKETING AND 
PROMOTIONS

FEST FAN E-NEWSLETTER

3,832
subscribers with  

12 newsletters sent

45,984 
total impressions

DIGITAL & SOCIAL IMPRESSIONS

2.62 million
total social media impressions
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MEDIA 
PARTNERSHIPS

156 
articles 

$7.7 million 
in publicity value

1.2 million 
potential audience

PRINT/ONLINE

240 
stories

$201,399 
in publicity value

4.6 million 
potential audience

TV/RADIO

5 million+ 
listeners and viewers

 $176,500 
total TV & radio in-kind value

TV: 
ABC6/FOX28/CW, 

WOSU

1,218 
Spots

1,156 
Spots

RADIO: 
CD92.9, WCBE,  
WOSU, WSNY
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ALEXIS PERRONE
Festival Director
aperrone@gcac.org
614-221-8625
182 E. Long St.
Columbus, OH 43215
ColumbusArtsFestival.org

CONTACT 
INFO

SEE YOU NEXT YEAR!
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