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Thanks to the generous support of  
our sponsor and community partners,   
we were happy to return after two years away. By  
all accounts, the 60th annual Columbus Arts Festival 
powered by the American Electric Power Foundation 
was a record-breaking year. The Columbus Arts Festival 
has a history of providing access and demonstrating 
integrity and stewardship to ALL of the community. 
We strive to keep pace with the growth of our city by 
providing innovative, collaborative and engaging arts 
experiences at no cost to the community.  

The Greater Columbus Arts Council and the Columbus 
Arts Festival are committed to growing the creative 
economy in Columbus to benefit tourism, neighborhood 
revitalization and business development. Through 
significant community relationships and collaborations 
with partners like you, we can all continue to be part of 
that growth. We hope you enjoyed the Columbus Arts 
Festival, and look forward to continuing our partnership  
on the Downtown Riverfront June 9-11, 2023.
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Estimated Attendance Nearly 500,000

Caucasian	 76%

African American	 11%

Asian	 5%

Hispanic/Latino	 4%

Other	 4%

ETHNICITYINCOME

67%
$60,000+

AGE

30%

38%

16%
16%

<34

35-44

45-55

55+

GENDER

46%

1%

53%

non-binary/
third gender

male female
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Spent 
between 2-5 
hours at the 

festival

65%

Identified 
a festival 
sponsor

58%

Felt safe or 
very safe

99%
VERY LIKELY  

to recommend to 
friends or family

92%

Listened to 
music while 

attending the 
festival

78%

61% 
Own their  
own home
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“The crowd 
was incredible 

and was a perfect 
match for my work.”

-JEWELER

Over 100 performances 
across 3 stages

SHADOWBOX LIVE WE WERE PROMISED 
JETPACKS
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MISTAR ANDERSON

“Best 
show of my 
career. Over  
300 shows.”

-CERAMICIST
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The Columbus Arts 
Festival is in a league of their 

own when it comes to celebrating and 
promoting the arts. As a veteran of art shows 

for 20+ years and a practitioner for nearly  
35 years, I am always amazed at the world class show 

ever year. It is refreshing to work with an art festival that 
[innovates] every year and clearly listens to and cares for all 
those involved in the creative partnership. Any city in the US 
would do themselves a huge favor to model and emulate how 

the GCAC produces and promotes the arts in a city. The standard 
has been set in Columbus. Bravo to the staff and volunteers!!!

-CRAIG BRABSON, PHOTOGRAPHER6



marketing & promotions

79,937,689
total impressions

(paid and earned)

ColumbusArtsFestival

ColumbusArtsFestival.org

@CbusArtsFest

@ColumbusArtsFest

DIRECT PROMOTIONS

20,000
info cards distributed

20,000
pocket maps distributed

2,923
e-newsletter subscribers with  
10 targeted eblasts in 2022

INFLUENCER CAMPAIGN

124,600
additional people reached 

on Cbus influencer channels 

13,000+
engagements

$165,000
estimated media value

PAID IMPRESSIONS

2,015,000
print 

3.4 million 
outdoor

DIGITAL & SOCIAL IMPRESSIONS

5.4 million
digital ad impressions

(does not yet include CU.com, CB, KidsLinked)

455,159
website page views

118,026
users

2.62 million
total social media impressions

SOCIAL MEDIA FOLLOWERS

29,567
Facebook followers 

9,909
Twitter followers 

5,094
Instagram followers
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https://www.facebook.com/ColumbusArtsFestival
https://www.instagram.com/columbusartsfest/
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“Thank you to the  
GCAC, Big Local Arts gang,  

@columbusartsfest, and all the 
folks who came out to support all 

the artists at the 2022 Columbus Arts 
Festival. I had a blast teaching kids 

and adults about what I love. 
This show feels like home.”

@BLACKFORESTLEATHER

The Columbus  
Dispatch

Columbus
Live (forward)

Columbus Arts Festival has grown 
into major event over its 60-year run 
Linda Deitch 
Special to The Columbus Dispatch 

 

The Columbus Arts Festival, set for June 10-12 along the Downtown 
riverfront, was held on the Ohio Statehouse lawn for its first 20 years. 

It started with the same mission — to showcase creativity — but it had a 
different vibe. 

When it debuted in 1962, it was on a much smaller, homegrown scale. Artists 
displaying their works were from places such as Ohio State and Capital 

“Had a truly 
incredible time playing  

@columbusartsfest on Saturday! 
What an absolute treat to perform 
with my full band and amidst such 

diverse creative expression.”
 

@LILYBLOOMMUSIC

Columbus  
Monthly
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“Was a great Festival! 
We were there all three days, 

picked up art each day, ate and 
drank each day, met very talented 

and happy artists each day, and enjoyed 
entertainment each day.”

@NOWANDZEN614

221 
stories

$132,000 
publicity value

4.7 million 
potential audience

EARNED MEDIA 
TOTALS

101 
articles 

$1.5 million 
in publicity value

62.5 million 
potential audience

322 
print, online and 
broadcast stories

$1.6 million 
publicity value

67.3 million 
potential audience

CityScene

RADIO: 
CD92.9, WSNY,  
WCBE, WOSU

795 
Spots

1.7 million 
listeners

 $75,000 
in-kind value

TV: 
ABC6/FOX28/CW, 

WOSU

1,309 
Spots

$105,000 
Total media  
in-kind value

TV/RADIOPRINT/ONLINE
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10

https://abc6onyourside.com/news/entertainment/entertainment-taking-over-the-stage-at-the-columbus-arts-festival-this-weekend
https://abc6onyourside.com/news/local/columbus-arts-festival-teresa-merriman-artists-3d-journals-bookbinding-leatherworking-metalsmithing-central-ohio-scioto-mile-bicentennial-park-june-10-11-12-2022


PSA

11

https://www.youtube.com/watch?v=rEBnHqDz4cQ


“It was our first 
year, but the engaged 

clients and overall friendliness 
(were the highlight of my show). 

Feels like we had established 
friendships without ever being  
here before. We felt at home  

sharing our work.”
- PHOTOGRAPHER

artist
awards

12

BEST OF SHOW ($4,000)
Richard Wilson, drawing (Greenville, NC)

JURORS’ CHOICE, 3-DIMENSIONAL ($2,000 EACH)
Danielle Blade & Stephen Gartner, glass (Ashley Falls, MA)

Benjamin Lamb, 3D mixed media (Columbus, OH)
Nick Molignano, wood (Oneonta, NY)

JURORS’ CHOICE, 2-DIMENSIONAL ($2,000 EACH)
Penny Dobson, 2D mixed media (Northport, AL)

Tina Leto, photography (Chicago, IL)
Paige Whitcomb, photography (Springfield, MO) 

MERIT AWARD ($1,000 EACH)
Jeanne Akita, fiber (North Richland Hills, TX)

Niko Culevski, fiber (Mukilteo, WA)
Jason Johnston, sculpture (Columbus, OH) 

BEST PRESENTATION ($1,000)
Thomas Bothe, ceramics (Washington, PA)

BEST EMERGING ARTIST ($1,000)
Zach Vincent, leather (Columbus, OH)

Artist Awards commissioned by the Arts Festival  
from Columbus-based artist Larry Tuber. 

ARTIST AWARDS
SPONSORED BY

in cash
awards

$21,000

juried
exhibition

artists

212

12



4,235  
downloads

30,835 
app sessions

festival 
app

“This was  
my first time having  
a fair in Columbus… 
On Saturday I made  

a sale more often than  
every five minutes.”

- PAINTER

“It was our first 
year, but the engaged 

clients and overall friendliness 
(were the highlight of my show). 

Feels like we had established 
friendships without ever being  
here before. We felt at home  

sharing our work.”
- PHOTOGRAPHER

13



“The arts not only give our 
communities beautiful paintings 
and engaging performances, but 
they also build connection and 
understanding,” said Janelle Coleman, 
vice president, Community Engagement, 
Diversity & Inclusion, and president of the 
American Electric Power Foundation. 
“For more than 60 years, the Columbus 
Arts Festival’s free performances, 
exhibitions and hands-on activities 
have made the arts more accessible 
for Central Ohioans of all ages. 
The AEP Foundation is proud to be 
a presenting sponsor of the Festival 
to help showcase talented artists and 
encourage connection and creativity 
in our communities.”

JANELLE COLEMAN,  
AEP FOUNDATION

PRESENTING SPONSOR
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ABC6 Bicentennial Stage 
sponsored by
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Shadowbox Live
and 

We Were Promised Jetpacks 
sponsored by
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Mistar Anderson 
sponsored by
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Patron Party 
sponsored by

“Talking to  
so many savvy  

art buyers. It is so nice 
to be in a demographic 

that appreciates and 
supports art.”

- 2D MIXED  
MEDIA ARTIST 19



Big Local Arts Village & Demos
and

Big Local Music Stage
sponsored by

“Columbus Arts 
Fest brings so many 

people out and there are 
more activities for families  

than most shows.”

- PAINTER20
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Volunteer Corps 
sponsored by
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Official Vehicle Sponsor

“This was my  
first time in Columbus,  

and I was thrilled with the 
quality of work, the organization, 

and the attendance.  
Thank you for all your hard work!”

- JEWELER 23



Hands-On Art Activities Village 
presented by

24



Grasspatch Theatre  
and Children’s Gallery  

presented by
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“IGS Energy is 
proud to partner with 

GCAC as they continue to take 
the Columbus Arts Festival in an 

innovative and progressive direction, 
prioritizing sustainability. They have really 

leaned into finding ways to be good stewards 
of the materials used and disposed of at 

the festival, which aligns closely 
with IGS Energy’s commitment to sustainability.”

ELIZABETH LUGVIEL, IGS ENERGY

Sustainability Sponsor
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Big Local Beer Garden  
presented by
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Beverage Sponsors

Whole World 
Lemonade

“I could see 
the Festival was a 

well-oiled machine that has 
taken many years to cultivate 
and plan and I was impressed  

that decision makers had 
been so thoughtful.”

-2D MIXED MEDIA ARTIST28



sponsored by

presented by

“Best show  
we have ever  
had. More than  
$31,000+.”
- CERAMICIST
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Shade Oasis 
sponsored by

“Such a success 
this year and the 

energy at the Festival was 
amazing!!! Keep up the good 
work GCAC! And the crowd 

was amazing with the 
huge turnout this year!”

DARLA KING
OWNER/PRESIDENT, 

KING BUSINESS  
INTERIORS
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COVID Vaccine and Family Care Station  
sponsored by

The Vaccine and Family Care mobile 
unit distributed 5,000 COVID tests and 
administered 111 COVID vaccines and 
boosters. The community engagement 
also included NARCAN distribution, CPR 
training and education about substance 
use disorder and smoke detector 
installation by Fire Department.

5,000  
COVID 
tests

111  
COVID 

vaccines
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Emerging Artists  
sponsored by
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Hotel Partners

Selfie Frame 
presented by
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Riverfest 
presented by

“…The news 
spots and features 

absolutely got people 
there. A lot of customers said 
they saw them and that’s why 

they came out.”

- FIBER ARTIST

“…We couldn’t 
believe how amazing 
our time in Columbus 

was from the show to the 
surrounding areas. We stayed 
right by the show and [were] 

able to walk to and from the show 
with ease. Plus, found amazing 

vegetarian and brewery options. 
Hope we’re back! People in 

attendance loved us! We also 
bought art from other artists 

we’ve never seen before.”

- PHOTOGRAPHER
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“So great to 
be back (and thrilled to be 
downtown on the river!!!)

Our fantastic block captain 
ensured everything went 

[smoothly]. Columbus has the 
most enjoyable set up and 

breakdown, and nonstop sales 
in between. Thanks for allowing 

us to close an hour early on 
Sunday to beat the weather.

- WOODWORKER

“Two little girls 
who bought art in 2019  
and came back to get a 

personalized signature on the  
back. I enjoyed watching the  

committee deliver the BEST OF  
SHOW to one of my neighbors  

who I thought deserved it.”

- KELSEY MERKLE 
 2D MIXED MEDIA ARTIST

“I think the show  
is executed with thoughtful 

skill and creative problem solving. 
The growth and [evolution] of the 
[CAF] over the years [shows] how  

much the show means to all involved 
in producing it. The [CAF] is indeed a case 

study in how any art commission in any 
city [around] the US can look-to as  

a model of [excellence].” 

- PHOTOGRAPHER

	

“Continuous 
enthusiastic 

crowds filled our 
double booth  

during most of  
the show.”

- SCULPTOR

“I am so unbelievably 
grateful to be part of this 

community here in Columbus, Ohio 
where the arts are celebrated and 

supported with such enthusiasm. … 
I cannot believe how many pieces 

found new homes... And a HUGE thank 
you to the @columbusartsfest for putting 
on such a spectacular event. Your work, 
dedication and preparation made this 

event so easy and memorable.”

@AMYTHEMAKIST

“Outstanding staff 
and volunteers! When the 

table and chairs I rented didn’t 
appear, the staff found substitutes 
immediately. And my area captain 
checked in with me consistently. 
Everyone was very kind and very 

helpful, which makes a tremendous 
difference and sets a great tone for 

the whole weekend. Kindness is 
contagious and you really shared 
positivity and a helpful attitude, 

and I am grateful!”

- JEWELER
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PRODUCED BY
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Photos throughout this report were taken by Greg Bartram, Ian Crumpler, Nick Dekker, David Heasley, Lacey Luce, Joe Maiorana, and McKenzi Swinehart. 
Graphic design by Formation Studio.

COMMUNITY PARTNERSCONTRIBUTING PARTNERS

Aladdin’s Restaurant

Barcelona

BrewDog

Cameron Mitchell Catering

Columbus Downtown    
    Development Corporation

Condado Tacos

Columbus Recreation & Parks

COSI

Cultural Arts Center

Due Amici

Experience Columbus

Lasting Impressions

Metro Parks

ABLE Roofing

Champion Windows

Cutco

King Business 
Interiors

Mollard Consulting

MORPC

Oakland Nursery

OSA Technology  
    Partners

Stauf’s

Tonic Studios

Zen Genius

Reed Arts

State Farm

T-Mobile

Universal Windows 
Direct
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food

food

sponsors

sponsors and cama

artists
artists M537–M501

artists

artists M570–M538

food

food

sponsors

cbus arts orgs & sponsors

artists

artists M599–M571

COTA will operate regularly-scheduled  
bus service during each day of the Festival.

*COVID vaccines offered in partnership with Columbus  
  Public Health and Columbus Division of Fire.

big 
local  
music 
stage

big  
local arts 
village & 
demos

beer  
garden

 patron
package
check-in

cultural
arts center

stage

children’s 
gallery & 

grass patch
theater

presented by

hands-on  
art activities 

village
presented by

ColumbusArtsFestival.org columbus arts festival @columbusartsfest@cbusartsfest

FESTIVAL HOURS:
Friday 11 a.m.–10:30 p.m.*

Saturday 10 a.m.–10:30 p.m.*

Sunday 10 a.m.–5 p.m.
*Artist booths close at 9 p.m.

PRODUCED BY

POWERED BY

artists T100–T149

frozen 
beverages

beer/wine

covid  
vaccines*

family care 
station

stauf’s coffee

info/gcac

first aid atm

pop & water 
only

Volunteer Check-In Hours:
Thursday: 7:30 a.m.–5:30 p.m.
Friday: 7 a.m.–8:30 p.m.
Saturday: 7 a.m.–7:30 p.m.
Sunday: 7 a.m.–3 p.m.

parking: posted at each 
parking lot or garage 

restrooms: available at  
all restroom locations

located at the  
info/gcac booth on  
civic center drive.

restrooms

seating

vip seating

official festival 
merch booth

food

wheelchair 
accessible

lost & found/ 
lost parents:

artists

R300–R307

artists

artists

artists R308–R338
artists

artists R339–R346
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food

Film 
at the Fest

sponsored by

presented by

broad st.

kayak launch
(Sat. & Sun. only)
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See you next year!
* Festival committee member

9-11

Greater Columbus Art Council 2022 BOARD OF TRUSTEES ARTS COUNCIL STAFF
Tom Katzenmeyer, president & CEO
Kayla Green, director of finance & administration
Sue Jones, executive assistant & board liaison
Raixa Velazquez, finance & administrative 

coordinator

COLUMBUS FILM COMMISSION
John Daugherty, director

FESTIVAL
Sean Kessler, festival director
Jenica Richards, festival and special events 

coordinator

GRANTS & SERVICES
Alison Barret, grants & services director
McKenzi Swinehart, grants & services manager 

and photographer
Dayvon Nichols, grants & services associate

MARKETING COMMUNICATIONS & EVENTS
Jami Goldstein, vice president of marketing, 

communications & events
Lacey Luce, marketing, communications &  

events strategist
Nick Dekker, marketing, communications &  

events administrator and photographer
Madison Everett, marketing & events intern

Lourdes Barroso de Padilla*
Columbus City Council

Raj Bellani
Denison University

Cheryl Brooks Sullivan
Franklin County Treasurer

Mike Bukach
Civic Leader

Jessica Burton
Orange Barrel Media

Mark Cain
Smoot Builders

Shannon Crane
Civic Leader

Robin Davis
Office of Mayor Andrew J. Ginther

Alex Frommeyer
Beam Dental

Lea Goldsmith
YWCA Columbus

Andrew Lippa
Composer/lyricist/singer/actor/    
    conductor/record producer

Celeste Malvar-Stewart
Fashion Designer

Jim Negron
Corna-Kokosing Construction

Shyam Rajadhyaksha
Xcellium LLC

Emmanuel Remy*
Columbus City Council

Karla Rothan
Karla Rothan Consulting

Matthew Satterwhite
American Electric Power

Michael Bongiorno (Chair)*
AECOM

Christie Angel (Vice Chair)
YWCA Columbus

David Teed (Treasurer)
Diogenes Capital

Eileen Paley (Secretary)*
Franklin County Municipal Court

Jon Sherman*
Kenyon College

Marshall Shorts
Artfluential

Jayme Staley*
Greater Columbus  
    Sister Cities International

Julie Taggart*
Columbus College of  
    Art & Design

Tariq Tarey
Filmmaker/Documentary 
    Photographer

Yohannan Terrell
Warhol & WALL ST.

Stefan Thomas*
Thomas Ingram Law Group

Amy Tillinghast
WOSU Public Media

Sarah Townes*
Experience Columbus
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For sponsorship information, contact 
Sean Kessler, Festival Director  
skessler@gcac.org  |  614.221.8625

GCAC.org

mailto:etoney@gcac.org%20

